The truth
comes out

By Nic Moulis, General
Manager, ACAPMA

Political and public angst over the cost
of oil during 2008 rose almost as quickly
as the price of petrol itself. The relentless
rhetoric levelled at the petroleum industry
- price gouging, profiteering and rip-
off - became all too familiar when prices
reached record highs.

The Prime Minister was at the forefront
of this assault vowing to extend the WA-
devised FuelWatch system. Consumer
knowledge is precisely what was lacking
from the petrol equation but this was
the wrong type of knowledge: a national
FuelWatch scheme would have only
added further to the cost of operation.
Consumers would have been the losers,
and independent fuel retailers — who
make their living on slim margins — were
to be close behind them.

Motoring Industry Associations, like
the NRMA, hailed FuelwWatch and the
newly appointed Petrol Commissioner — a
positionwithin the Australian Competition
and Consumer Commission (ACCC) — as
the only way to halt the profiteering of
‘big oil’. In their arrogance they expected
the Commissioner, “to make the most of
his powers to deliver transparency and
fairness into the market.”

Industry

The joy for Petroleum

Associations  from  these  political
‘solutions’ to the problem of fuel pricing
is not so much that there would finally
be an objective opinion, but that they

would curtail the electorate’s mistaken

perception that petroleum wholesalers
and retailers were ripping them off.

So, is Australia being cheated at the
petrol pump?

The answer is: No. Record high petrol
prices in 2007/08 failed to deliver big
profits to petrol wholesalers and retailers,
who were hit hard by sharply rising
operating costs, despite the substantial
increase in the retail price of petrol.

This comes from the first of three
annual reports commissioned by the
Rudd Government. To be handed down
by the ACCC Petrol Commissioner each
December, the report reviews the prices,
costs and profits of unleaded petrol in
Australia.

An essential point to add, is that the
commissioner is charged not only to
take evidence from so-called ‘big oil’, but
also draws the findings from a review of
information provided by independents
in the petroleum wholesale and retail
markets, as well as supermarkets.

The
evidence of

report importantly found no

profiteering and also
discovered that the rises and falls of
Singapore Mogas 95 - unlike the barrel
price of oil, is the real basis for the pricing
of refined product in Australia - were
reflected closely by changes in Australian
petrol prices.

This outcome at last refutes the claim
levelled at the petroleum industry in
Australia that they fail to pass on cuts in
the price of oil at the pump.

The December 2008 document also
concluded that Australian petrol prices are
relatively low by international standards.

This is not the sort of message that
appeals to a Government or others seeking
an instant ratings hit. It's boring, it's not
sexy, it hardly rates on the media’s radar
but it sheets home what the petroleum
industry has been saying for years. But
this is now the only message available
to those seeking to demonstrate genuine
leadership through what was perceived by
many as a crisis.

When the truth comes out, the silence
is deafening!

Nic Moulis is the General Manager of the
Australasian ~ Convenience and  Petroleum
Marketers Association (ACAPMA). ACAPMA is
an employer association representing the interest
of distributors and retailers in the Petrol and

Convenience industry.

UPP expands into India

Global manufacturer of the UPP
underground pipework system,
PetroTechnik, has announced the
opening of a new manufacturing
facility in Mumbai, India.

Engineering director for PetroTechnik,
Andrea Ticci, said: "We have chosen
a manufacturing partner in India
because the strong economic

growth and construction programs
there are already providing further
opportunities for the expansion of
UPP. PetroTechnik’s investment in the
production of its world-class product
is currently around US$1.5m.

“The Indian plant, together with our
plants in Europe, USA and Brazil,
gives us the flexibility to achieve

a unique global operating model
matching capacity to regional
demand.”

PetroTechnik has offices in Great
Britain, the USA, France, Australia,

PetroTechnik’s Andrea Ticci inspecting the
first production run from the company's first
Indian tool.

Sweden, Brazil, China and Japan and
trained agents and installers all over the
world.

For more information email
info@petrotechnik.com or visit
www.petrotechnik.com

Customer friendly website for Trico

Trico has a new website featuring
modern styling and logical navigation
to assist retailers and consumers
when researching the company’s
quality brand lines.

“The website provides easy access
to its range of windscreen wiper
and washer additive products such
as Trico Premium, Teflon, Neoform,
Chameleon, Trico windscreen
washer additive and the latest Trico
EnduroShield windscreen rain

repellent,” Trico said.

Helpful technical and trouble shooting
tips are also provided along with
Material Safety Date Sheets (MSDS) for
the chemical lines.

It also features a guide on where to
buy Trico products via major outlets
throughout Australasia.

For further information visit
www.tricoproducts.com.au or call
(03) 9271 3288.

A ‘'must have’ for every Aussie girl

Essential Car Care for Girls is every
Aussie girl's ‘'must have' car accessory.

The first car book designed especially
for girls, Essential Car Care for Girls is
a fun and easy step-by-step guide that
teaches a girl everything she needs to
know about owning and running a car.

For only $21.99 it makes for the perfect
accessory for the women in your life.

Essential Car Care for Girls is
available from bookshops or online at
www.essentialcarcareforgirls.com.

The book is successfully sold via petrol
station forecourts in Europe. If you are

interested in selling the book in your
store please contact sarah@rtbmedia.ie

For further information visit
www.essentialcarcardforgirls.com or
call 0415311954.
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